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Evidence from the Text
	
Personal Response
	What evidence answers your research questions?
	What new questions do you have?

	Food companies tell us they’re just doing their job.













	
	
	

	“Still, I can just say no, right?”












	
	
	

	“The food industry has spent millions”
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1. How did this resource help you answer your research question?




2. What additional information did you find interesting? Why?



3. What is one other question the film prompted you to think about?


4. Respond to the Essential Question: How do advertisers attempt to influence consumers, specifically youth?




5. From what you can tell, how reliable or credible is this source?

